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CLEAR SPACE acjladl asluall

To maintain visual clarity and aslaallg jledul 29159 lasal
ensure the logo’s impact, a Lasls cany sl 0pili esle
minimum clear space must always s yld aslus 3959 Cle BLlaall
be preserved around the “Samo’s 03 giad “golw @llc” jlaids ¢Joo
World” logo. This space prevents 9l asngul ygoliell asluall
other graphic elements, text, or o ey Ul jgunll gl o guaill
images from crowding the logo. 3Janj @b, jleddl e lyis Y
The required clear spaceis :QJUULS dsglinall s ladl aoluall
defined as follows: a minimum of |. o Jusy I jladay guisl o
pixels on the top and bottom edges 79 iy asglell Cuigall
and ¥ pixels on the left and right iadl g all o sy
edges. No elements should enter S ¢sl Cand joos V. .cspuully
this area under any yolic csl Jb sl edgplall s
circumstances. Consistently eDluy .asluall 04D Cpad
applying this clear space protects asluall 03 cduulniy el iyl
the integrity of the logo and a9 aslas ¢ ylpaimls ac yladl
ensures it remains legible and Ijaang I£9180 0<ldy Jlasd g jleidl
visually distinct across all uses. Sloladiwyl gras ¢ Lijpay.
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BRAND COLORS

COLOR USAGE
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Salim Works

CREATIVE CONTENT SPECIALIST

Social Media Managing . Content Writing . Visual Strategy.

Salim.works

Thanks!

Looking forward to work again with you!



